H—RAT42+Iy~0O—FK Kirsten MacLeod,
FEOEBRET—ICLI=RF A4 —E “Bleeding Free” h' i
Bleeding Free: A Documentary Film about Period Poverty

AIBOBER%ZT—<ICLT
F¥ X2V —ME"Bleeding Free”n H

Bleeding Free:
A Documentary Film about Period Poverty

Kirsten MacLeod, Ph.D

Associate Professor at Edinburgh Napier University

£ B

AKT7LEYT—2 3Tl AFBAMER L. DWERA, FEBL7AZ FF 2 X &Y —RE],
[ Bleeding Freell &. ZOMBEAT—< & L TWAAEBEBOERICEET 2IRIRCEEEZ LN DOH
RBRLET, COMEIETT 4 N7 - RETRFOFEL—FEIHIELIZD DT, ZOFLE
BoTWBT—TIE, BRAIEVWZECHALZIZEDOHE L NEDF Y Y RICEDL S BFEE LS5
A TWABENTY,

COMRETIE, KFICKRETH2EERART A AV Y —%2FKEFLEZ3IADRIY F TV FAFE
EOEBNZEICHETE LT, XY FI U NICRAEBRARZDEELTDEITARNTOLEEDLIE
BRAGRZMATESDLDICTZEVOYBURORHLHY £95. COFHICEEZZIT TOED
Tl BEIOHRTIE, BUROBEL NLD L, BERBENTEREHZ L TLWHIFECKTE
£F T ABOBRICHTZIE#HRZSHD/-HODOIFTIEFRT I O—F#RY EIFTWET, X
MDY v h—FBFOREEC, GLNILORR—YZ T HLZMEENBRBRORFICED LD ITHLL
TWBHhRE, ZEEDPLZOBEORBICERZHE T THWTIWET, F-ZoBBETIE, 7H
YR TOFREBLIY EIFE Lz, VHAVETITONTWALZFICBAAAERERRF /¥ 0
EVAZBZHFRTOTAT T Mo, RENERA/NSY F28E LIRFET 2FEOLE E
TETEXIET 2332274772V T—2—PaEosmMoks. BRICET 2#EHE
ANDOYR—ME SFIEAT IO —FEBNANLET, HEZE L CEEAFROBRORE,
L, HOWBRAZTFINAIa=T A RAICHRAAEFN, BHEEZEZAALEAL, LW I
ZT 4 DBRZB T, KENEREFENEZFOULENHDHE WV IEELRA v E—V%FHEL
£,



IGS AL SA VEE I — (L hETEE)
2021478168 (£) B
HSIEOERE Period Poverty

Abstract

In this presentation Kirsten will talk about the 2021 documentary film, Bleeding Free and some
of the themes it presents in relation to period poverty. The film was produced by Kirsten and
students at Edinburgh Napier University. Its central theme is the impact period poverty can
have on the education and life chances of young women and girls.

Charting the story of 3 Scottish students who are designing period product dispensers for
their university, the film includes the development of the Scottish government’s policy of
making period products available to all women and girls “who need them.” In Scotland the film
looks at a range of approaches to raising awareness of period poverty— from a government
policy level to students and schoolgirls campaigning within their institutions. It highlights the
experiences of female footballers and how they cope with menstruation in high level sport, as
well as the everyday experiences of women and girls. In Uganda the film offers an insight into
different approaches to menstrual health education and support, from projects in schools
teaching girls how to make re-usable sanitary pads, to community facilitators and elders who
support women to set up businesses making and selling pads. A key message from the
experiences of those challenging period poverty is that any initiatives must be embedded within
communities and with the buy-in of that broader community, including men to have lasting

success and impact.
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Presentation

Thank-you for inviting me to the Institute for Gender Studies at Ochanomizu University to speak.
| am really hornoured to be invited and to have the opportunity to talk with you. Please do
contact me if you are interested in hosting screenings of the film! | will share details at the end
and with the hosts of the Website and my contact details.

| will share my slides with you now.

SLIDE 1
In this presentation | will discuss the documentary film, Bleeding Free and use it to highlight
issues relating to period poverty in the UK — specifically in Scotland and also in Uganda. | am

going to share some slides and show clips from the film. This first clip | am showing is from
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the beginning of the film.

CLIP1 : BEGINNING OF FILM: https://vimeo.com/manage/videos/574088073

SLIDE 2
Background the Film
| produced the 50-minute documentary, Bleeding Free, with students and colleagues at
Edinburgh Napier University between 2018 and 2021, launching it in May of this year. It was a
collaborative inter disciplinary production that embedded work based learning for students
with social impact aims relating to period poverty. At its heart was the collective, Bleedin Saor
made up of Design and Film & Television students and staff along with our placements
coordinator from the Student Futures team.

The Design students were tasked with designing dispensers for period products in schools
and universities and the Film & TV students to make publicity & campaigning materials and a

documentary film.

SLIDE 3

Every Student Should Have A Free Period

The impetus for this project was the Scottish Government’s initiative in 2018 to provide free
period products in schools, colleges and universities. This came midway in what was MSP
Monica Lennon’s campaign to eliminate period poverty in Scotland.

This had begun in 2016 and by the time our project started Monica Lennon had lodged a
Free Period Scotland Bill - Draft (11 August, 2017) and a consultation process was underway
with a pilot project in the city of Aberdeen.

In August 2018 the government’s commitment to free period product provision in education
included supporting communities by funding free products for charities and in all public
buildings such as libraries, community centres.

This Scottish Government initiative inspired the Napier staff and students to engage with
the broader issues of period poverty and take on a project to promote change themselves.

Period Poverty in Scotland was a hidden, unspoken and unacknowledged phenomenon until
Monica Lennon’s campaign. Period poverty affects those on low incomes who cannot afford
access to period products, as well as being part of a broader lack of access to period products
in public places (such as the workplace and education) where women and girls often need

period products.

SLIDE 4
Period Poverty Reflects & Impacts
Period poverty reflects & impacts GENDER INEQUALITY, THE LIFE CHANCES of women and
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girls, especially in EDUCATION & is a function of and perpetuates gendered STIGMA and social

shame.

SLIDE 5
Period Poverty in Scotland

In Scotland a Young Scot 2018 survey of more than 2000 young people found that:

Around a quarter (26%) of respondents in education said they had 'struggled to access
sanitary products' in the previous year.

17% said that they had at some point relied on charitable sources, such as food banks
or friends.

Nearly one in five respondents said that they had had to go without period products
because of finances,

one in 10 said they had been forced to prioritise other essential household items, such

as food, over buying sanitary wear.

SLIDE 6
Period Poverty in The UK

A survey (by Plan International UK) in 2017 of 1,000 14-21 year olds in
the UK reported that: 10% of those surveyed had been unable to afford sanitary
products, while 15% (One in seven girls) had struggled to afford sanitary wear

More than one in ten girls (12%) has had to improvise sanitary wear due to affordability
issues

Only one in five (22%) girls feel comfortable discussing their period with their teacher

| would like to draw out aspects and scenes from the film and discuss some of the broader

issues they exemplify or represent.

SLIDE 7
Impact on Education

The film seeks to emphasise the impact on education that lack of access to period products

can have — in Scotland especially through the stigma and lack of access in public places

creating gender inequality.

UK - 49 per cent of girls have missed an entire day of school because of their period,
of which 59 per cent have made up a lie or an alternate excuse

UK - 64 per cent of girls have missed a PE or sport lesson because of their period, of
which 52 per cent of girls have made up a lie or excuse

A year after the initial Scottish pilot project for free sanitary provision, ‘89% of
respondents admitted they were less worried about having their period, 64% were more

able to continue with day-to-day activities during their period, and 25% said having
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access to products has improved their mental health and wellbeing.
SLIDE 8
Uganda-Education
In Uganda the testimony of menstrual educators and community members reveals the lived
experience of the stark drop off for girls in education attendance when they begin menstruation.
The challenges faced by girls with lack of access to products, to toilet facilities, and to the
dignity to manage their periods, means many miss school and their life chances are
significantly impaired.
e In Uganda, only 22 per cent of girls are enrolled in secondary schools compared with
91 per cent in primary schools, with those living in rural areas being the least likely
group to go to school. Researchers believe that the cost of hygiene products and the

difficulties in managing periods play a key role in keeping girls out of school.

SLIDE 9
The Importance of Policy to Affect Change
The film demonstrates the importance of policy to affect change. It loosely charts Monica
Lennon’s campaign, opening with her 2018 Proposal in the Scottish parliament where she
asserts that, “sanitary products are a necessity, not a luxury.” Scotland is the first nation in
the world to guarantee this access to menstrual products, costing an estimated £8.7 million
per annum.

In Uganda, Monica Nyiraguhabwa calls on governments around the world to commit to free

sanitary provision as the best way to ensure equality and change.

SLIDE 10
Knowledge
The film highlights how a lack of knowledge combined with the impact of social stigma can
create barriers to accessing menstrual products and how our young girls want to be armed with
that knowledge. The film draws on the experiences of Napier students and Glasgow schoolgirls
who recount their first experiences of getting their periods and the lack of knowledge they had
when menstruation began. UK data has shown that:
e Onein seven (14 per cent) girls admitted that they did not know what was happening
when they started their period and more than a quarter (26 per cent) reporting that they
did not know what to do when they started their period
This lack of knowledge was further reflected in Uganda where menstrual health educators and
schoolgirls in Kampala tell us stories of girls and even their families not knowing what is
happening when girls begin menstruation.
We also witness however the confidence and assurance of girls who are supported by their

families and schools.
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SLIDE 11
Campaigning & Menstrual Health Education — the film reflects a growing movement of

menstrual health awareness, campaigning, education and policy change.

The students at Napier organise the Bloody Big Brunches that raise awareness of
period poverty to their peers and with the aim of de-stigmatising menstruation.

The schoolgirls at St. Mungo’s School in Glasgow run a campaign at their school and
educate their classmates;

period activist Victoria Heaney speaks about her research and campaigning

and social enterprises such as Hey Girls, produce period products and deliver education

programmes.

SLIDE 12
Education & Social Enterprise

In Uganda we see different approaches to menstrual health education.

Monica Nyiraguhabwa of Girl Up empowers girls through confidence building
programmes, she educates communities, including men and boys and teaches skills for
girls to make their own pads.

At lIrise International, they work with schools and community groups to deliver
menstrual education and support;

Public Health ambassadors Uganda is youth led, taking menstrual and public health
messages directly into schools;

Days for Girls train people in period pad production as well as initiating social

enterprises through community trainers.

The film shows a range of approaches and aims to encourage audiences to feel confident

in talking about periods, making a change in their lives and supporting others. It was important

as well to represent the innovative work being done in Uganda and how initiatives there can

set examples for the rest of the world.

FILM CLIP 2 Campaigns & Social Enterprises:

This clip shows the Napier students campaigning and raising awareness of period poverty; and

in Uganda a woman who runs a social enterprise making re-usable sanitary pads and other

goods.

https://vimeo.com/manage/videos/574369591
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SLIDE 13

Stigma and Shame

The film highlights the stigma and shame surrounding menstruation in both Scotland and

Uganda. Combatting stigma was an aim of Monica Lennon’s bill.

Research in the UK demonstrated the stigma still surrounding periods and access to products
» Nearly half (48 per cent) of girls aged 14-21 in the UK are embarrassed by their periods
= 71% of 14-21 year olds felt embarrassed buying period products
Laws (1990) has framed as “menstrual etiquette” the rules and behaviors for women and

girls which are centred around the premise that all evidence of menstruation must be hidden.

This entails a lot of work - women and girls must conceal both blood and the products used

for this concealment. And all the while ensuring menstruation is not mentioned. These

practices are, for Laws, “both a product and reinforcement of gender hierarchies.”

Moffat and Pickering (2019) have discussed the real impacts of the stigma and taboo of

menstruation and managing this menstrual etiquette as a ‘double burden.” They highlight how

this intersects with technology and is reinforced institutionally - when technologies such as
sanitary bins or product dispensers are absent or out of order, women and girls experience this

‘second burden” of having to maintain the invisibility without the support of ‘social

infrastructure.’

SLIDE 14

Challenging Stigma

The Hibernian footballers exemplify this challenge with their experiences of a lack of sanitary
facilities at the football club which lacks provision for women players.

In the film, the Napier students produce accessible dispensers with free for all period products
(provided as a result of policy at Government level) - a positive response to tackling this burden.
The students and schoolgirls’ campaigns are public, visible in their institutions and further
communicated on social media.

Molly from Hey Girls challenges the shame in her education sessions in schools, as does Agnes

Akullo from /Irise International.

SLIDE 15

Men & Boys

And crucially, challenging stigma includes bringing men, boys and communities into the
conversation. Several of our contributors make this point, and it is crucial for the schoolgirls in
Glasgow as it is in Uganda for Monica of Girl Up, who states, that there is no point in just
empowering the girls if the boys and wider community resent them or do not support their
access to products. With humour the film also shows how our men lack knowledge, not the

will to understand menstruation.
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FILM CLIP3: MEN & BOYS: https://vimeo.com/manage/videos/574364472

This clip shows some of the Napier male students talk about periods, followed by the pupils at

the high school and their efforts to include the boys in their campaign.

SLIDE 16

Conclusion

Free products not only help to end period poverty, they promote equality. The key message
from our film, from the title to the examples and lived experiences of women and girls in
Scotland and Uganda is that period products should be free for all. Menstruation is not
something shameful or that need be hidden and where it is we perpetuate a lack of access, life
chances and inequality. Individuals and groups can do something about this —change is

possible and policy makers need to be involved to support and facilitate this change.

SLIDE 17
Thank-you.
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Back to Un-SHARE SCREEN

k.macleod2@napier.ac.uk

Bleeding Free: https://bleedingfree.wordpress.com

Hey Girls: https://www.heygirls.co.uk

Days for Girls: https://www.daysforgirls.org

Girl Up: https://www.girlupuganda.org

Irise International: https://www.irise.org.uk/east-africa-work/
Public Health Ambassadors Uganda: https://phauganda.org
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Presentation Slides

Slide 1
Edinburgh Napier‘
UNIVERSITY
()
A Documentary Film About Period Poverty
Dr. Kirsten MacLeod, Associate Professor Creative Media Practice
Edinburgh Napier University
Slide 2

BLEEDIN® SAOCR.

A Bloody Big Project
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Every student ¢

should have
a free period.
Help yourself!
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MSP.FOR GENTRAL SCWP

Edinburgh Napier‘
UNIVERSITY

Edinburgh Nap@»

Every student ¢
should have
a free period.

Help yourself!
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Slide 4

Edinburgh Napierv
UNIVERSITY
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Edinburgh Napierv
UNIVERSITY

Period poverty reflects &

impacts

« GENDER INEQUALITY,

« THE LIFE CHANCES of
women and girls, especially
in EDUCATION

« ltis a function of and
perpetuates gendered
STIGMA and social shame.
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Slide 5

Edinburgh Napiefv

UNIVERSITY

AavbSURIZET524EENER

2avkSET (g 209 DY) 201 88 ZFEREL 722000 A

Ll E@&FEdRICUIZAETIE. LTl &b -1z,

s HEBEZT T AP LZT4DD1 (26%) O RIEED | gl
FIBASEAFTIOIEHL -5 T-,

170D, HAFR T T —F NN RNIERENVIEC AT
- T,

2 BLEEHD1 O ERIZED. BFOTIEHET. FEBALHI
Lo bl LI &CAITIThE 25870 -1 &2 Te,

Edinburgh Napier .

UNIVERSITY

Period Poverty in Scotland

In Scotland a 2018 (Young Scoft) survey of more than 2000
young people found that:

= Around a quarter (26%) of respondents in education said
they had 'struggled to access sanitary products' in the
previous year.

* 17% said that they had at some point relied on charitable
sources, such as food banks or friends.

* Nearly one in five respondents said that they had had to
go without period products because of finances.
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Slide 6

Edinburgh Napier .

UNIVERSITY

HEEICBIT2EBEODER
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Edinburgh Napierv

UNIVERSITY

Period Poverty in the UK

» & survey (by Plan International UK) in 2017 of 1,000 14-21
vear olds in the UK reported that: 10% of those surveved had
been unable to afford sanitary products, while 15% (one in
seven girls) had strugzled to afford sanitary wear

* More than one in ten girls (12%) has had to improvise sanitary
wear due to affordability issues

*Only one in five (22%) girls feel comfortable discussing their
period with their teacher
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Slide 7

Edinburgh Napierv
UNIVERSITY
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Edinburgh Napiefv

UNIVERSITY

IMPACT ON EDUCATION

= UK = 49 per cent of girls have missed an entire day of school
hecause of their period

= UK - 64 per cent of girls have missed a PE or sport lesson
because of their period {of which 52 per cent of girls have made
up a lie or excuse)

= A year afte;r the initial Scottish pilot project for free sanitary
provision, 89% of respondents admitted they were less worried
about having their period,

= 54% were more ahle to continue with dayv—to—day activities
during their period,

= 25% said having access to products has improved their mental
health and wellbeing.
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Slide 8

Edinburgh Napierv

UNIVERSITY
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Edinburgh Napierv
UNIVERSITY

Uganda - Education

In Uganda, only 22% of girls are
enrolled in secondary schools
compared with 91% in primary
schools. Girls living in rural areas
are the least likely groupto go to
school. ‘

Research shows the costof hygiene products and the
difficulties in managing periods play a key role in keeping
girls out of school.
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Edinburgh Napierv
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THE IMPORTANCE OF POLICY TO AFFECT CHANGE
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Edinburgh Napierv
UNIVERSITY

THE IMPORTANCE OF POLICY TOAFFECTCHANGE
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“ sanitary products area
ecessity, not a fux
Monica Lennon, 2018
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Slide 10
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Edinburgh Napier .

UNIVERSITY

KNOWLEDGE

UK — One in seven (14 %) girls
admitted that they did not
know what was happening
when they started their

period.

UK — More than a quarter (26
%) did not know what to do
when they started their
period.
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Slide 11
CAMPAIGNING & MENSTRUAL HEALTH  tnuoione®
EDUCATION F+R_R—2 ¢ ARBERE
DY
BIC BRUNCH.
Slide 12

Education & Social Enterprise Ednth Napen WP

HHEHREE
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Slide 13

Edinburgh Napierv

UNIVERSITY
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Edinburgh Napierv

UNIVERSITY

STIGMA AND SHAME

» Nearly half (48%) of girls aged 14-21 in the UK are
embarrassed by their periods

2 71% of 14-21 yvear olds felt embarrassed buying period
products

* “menstrual etiquette” (Laws,1990)

s “ both a product and reinforcement of gender hierarchies”
(Laws,1990)

v ‘double burderr (Moffat and Pickering 2019)
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Slide 14
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Slide 15
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Men & Boys B ELUBF
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Slide 16
Edinbufthapier‘
5 UNIVERSITY
Bleeding Free
https://bleedingfree.wordpress.com
Hey Girls: https:/'www.heyairls.co.uk .ﬁ P
Days for Girls: htt ww.daysforgirls.org Pa— y &)
Girl Up: hitps:/iwww.girlupuganda.org i}- -
Irise International: https:/fiwww.irise. org.uk/east-africa-work/
PublicHealth AmbassadorsUganda: hitps://phauganda.crg ]
Slide 17

Edinburgh Napier .
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Thank you!
CEREHYNESTTNELE,

k.macleod2@napier.ac.uk
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Kirsten MacLeod, Ph.D.
Profile

Kirsten MacLeod is Associate Professor in Film & Television at Edinburgh Napier University,
where she is Programme Leader for BA (Hons) Television. She has a background in Visual
Anthropology, broadcast television and community media production. Her research interests
include community, participatory and alternative media, social impact filmmaking, gender and
local knowledge. She leads on the AHRC/GCRF funded project, Pacific Community Filmmaking
and Gender, Impact and Public Engagement (2021-22) and is a Co-1 on ESRC funded project,
Investigating The Use Of Temporary Accommodation To House Asylum Seekers And Refugees
During The COVID-19 Outbreak, employing digital methods and filmmaking outputs. She is the
Executive Producer and Edit Producer of Bleeding Free (2021), a documentary on menstrual
health education and access to period products, made with students and colleagues at

Edinburgh Napier University.
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